What Really Happens When You Send Out a News Release?
Steps to Achieving Maximum Book Publicity ROI

Understand the Psychology of Dealing with Media
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What is a News Release?

A written proposal, containing a request for
media coverage, and an offer to provide the
media the content and people needed to

achieve that end.
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Step 1: Write a Great Book That Has Real
Value for an Audience You Can Reach

From Beer to Maternity

Maggie Lamond Simone Qua © ¢

Step 2: Create a Trash Proof News Release That Makes Media Laugh, Cry
and Want to Share You with Their Audience

Length doesn’t matter, content matters. Help the people you can help the most. Don’t sell.
Engage with the best news, education or entertainment you can offer.




Step 3: Create a Custom Targeted Media List

Prime Media
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Plan your campaign +  Connect with the media ~  Monitor coverage ~  Analyze results =
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Arts & Entertainment
Automotive

¥4 Media
Print
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Building & Construction
Business & Finance

Food & Beverages
Government & Politics
Health & Medicine
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Education Women's Fashion
Eneray & Environment Women's Health
Fashion & Beauty
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Home

Law

Leisure Activities
Lifestyle
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Step 6: Enjoy, Leverage
& Get More Mileage Out

Tammy Duplessie

Ochoa, Edgar
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Newspapers
Magazines

Radio Stations and Shows
TV Stations and Shows
News Services & Syndicates

Columnists and Freelance Writers

Online counterparts to all the above
- Media and Journalist Blogs

Internet Media

Specialized Search Engines
Bloggers, Ezines and Newsletters
Mailing Lists and Discussion Groups
Forums and Article Posts
Audio/Podcasts, Videos
Social Media (Facebook, Twitter, etc).

Step 4: Transmit Your News Release by
Email Html - Tuesday, Wednesday and
Thursday are the best days to transmit

Snapshot of Email Inbox Showing Media Requests Incoming
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RE: Don't loak in the mirror, step on the scale, or sa

Re: Don't loak in the mirror, step on the scale, or 5a

Re: Don,t loak in the mirror, step on the scale, or sa

Re: Don't look in the mirrar, step on the scale, or sa

Thank you very much Maggie's work loks great..

Re: Maggie Lamand Simane's "From Beer to Maternity”

Re: Don't loak in the mirrar, step on the scale, or say no to chocolate -
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To get started call or email me any time. | operate a highly personalized,
custom-targeted, task-based, and cost-effective publicity service. Send me a
book and tell me about your specific goals so | can advise you intelligently.

Paul J. Krupin Direct Contact PR
2404 South Lyle St. Kennewick, WA 99337
509-582-5174 (office) 509-531-8390 (cell)
Paul@DirectContactPR.com www.DirectContactPR.com




